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STAFF ACHIEVEMENTS & PUBLICATIONS

Academic Excellence and Contribution to Research: A Summary of Staff Achievements
 The Department of Management Studies staff has consistently demonstrated their

commitment to academic advancement and research excellence through active participation
in conferences and the publication of papers in UGC CARE journals. These engagements not
only fostered knowledge sharing and collaboration but also underscored our faculty's
dedication to contributing valuable insights to their respective fields. Their scholarly
contributions continue to enhance our department's reputation and affirm our commitment
to academic excellence.
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Dr.G.Kalpana

Women Preception on
impact of Advertisement
towards Personality-with
special ref to Chennai city

National seminar Recent trends in
services marketing 2017

Dr.G.Kalpana

A study on Consumer
perception to select
shopping Malls in Chennai
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National seminarInnovations and
challenges in global business

management 
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Dr.G.Kalpana
Factors influencing th
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Personal Appearance

International conference on
implementation strategies for

sustainable innovation
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A Study On Impact Of
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Advertisement on Young
women in Chennai city

National business research
conference Emerging trends in
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Women Perception and
Attitude towards the Visual
Elements in Social
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Impact of COVID-19 has re-
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conference Corporate business
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Faculty9s and students
perceptions of online
learning during COVID-19

National conference innovative
business trends in rising India
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Impact of Social
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Dr.T.Suganthi Programming in Java
VR1 PublicationsISBN 978-
93-91332-53-2 Jan 2023
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